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Motor Truck Production for ’32 


Estima te 


In 1931 Automobile and Allied Freight Amounted to) TWO DAY MEETING 


28.8% of Whole, an 


Increase From 23% 


In 1929 and 24% in 1931 


New York, July 7.—Railroad freight shipments result- 


ing from the manufacture and 


use of automobiles are making 


a better comparative showing during the depression than 


other manufactured goods. 
Shipments of all articles classi- 
fied by the Interstate Commerce 
Commission as manufacturers and 
miscellaneous amounted to 7,816,414 
carloads in 1931. Of this number 
2,254,845 carloads are traced by J. 
S. Marvin, general traffic man- 
ager, 


National Automobile Cham- | 


ETHYL CORPORATION 
WINS SWEEPING U. S. 


ber of Commerce, to shipments of 
motor vehicles, parts and materials, 
tires, gasoline, iron and steel, lu- 
bricants, and brick and cement for 
highways, or 28.8 per cent. of the 
total shipping in the manufactures 
group. This is an increase from 23 
per cent. in 1929 and 24 per cent. 


Houston, Tex., July 7.—Validity of 
the trade mark “Ethyl” has been up- 
held by the United States Court for 
the Northern District of Texas in a 
suit brought by the Ethyl Gasoline 
Corporation to restrain Henry Kli- 
banow of Dallas from doing business 
as Ethyl Laboratories. 





in 1930 ~ 

The chamber also finds that ship-| The decision by Judge William H. 
ments of factory, coal, lumber,| Atwell sustains the contention of 
crude rubber and petroleum, to-/the Ethyl Gasoline Corporation, 


gether with gravel, sand and other 
materials for highway building, all 
of which are classified by the com- 
mission as products of forests and 


plaintiff in an equity proceeding, 
that the corporation is alone en- 
titled to use the trade mark “Ethyl,” 





mines, account for 7.6 per cent. of 
the shipping in that group, against 
4'4 per cent. in 1929 and 5.8 per 
cent. in 1930. 


ROAD BUILDERS’ 
HEAD ASKS FEDERAL 
RELIEF WORK LOANS 


Washington, July 7.—‘Federal 
loans to states for highway and 
other work now stagnating is a most 
desirable thing. As an aid to unem- 
ployment relief, to effect needed | 
highway improvements, and to keep. 





the government out of business it| 
seems most logical that the compo- | 
nent parts of the governmental 
structure should receive Federal as- | 
sistance,” is pointed out by T. H. | 
Cutler, president of the American | 
Road Builders’ Association. 

“The profitableness of highways | 
has been proved not only by the | 
consistent public demand for more 
and better roads, but also by the 


| fendant’s 


of which it is the owner. 

The defendant is perpetually en- 
joined from using the name Ethyl] 
Laboratories or “any business name 


|or style in which the word Ethyl or 


any like word forms a part.” 

He is also restrained “from doing 
any act or thing calculated or likely 
to induce the belief that the product 


sold by the defendant is the genuine | 


product of the plaintiff, Ethyl Gas- 
oline Corporation, or that the de- 
business is the business 
of the plaintiff, Ethyl Gasoline Cor- 


| poration, or is connected therewith.” 


The decree pointed out that the 
trade mark “Ethyl” is protected by 
five registrations in the United 


| States Patent Office covering motor 


fuel ils, motor fuel component, 
chemical carbon remover and knock 
testing engines. 


FLORIDA GAS TAX 
REVENUE DECLINES 
AS LEVY INCREASES 


Tampa, July 7.—Florida’s revenue 


profit and loss accounting sheets for | from the 7-cent gasoline tax during 
highways. While many of the bene- | April and May, announced at Talla- 
fits of improved roads are intangible, | hassee, was 4 per cent, less than 
careful studies show that improved; Was received during the same two 


highways fitted to traffic needs more 


than pay their maintenance costs 
and sinking fund charges through 
savings in highway transportation 
costs. 

“Intangible benefits that are 
none the less real are evident to 
the most casual observer in sections 
traversed by good roads. These sec- 
tions in nearly all cases show a bet- 
ter kept and more prosperous con- 
dition than exists in poor road sec- 
tions. 

“Better transportation by high- 
Way speeds up business and makes 
possible new business that could not 


months of last year under the 6- 
cent tax, according to Peter Van 
Geyt, secretary of the Tampa Motor 
Club. 

“In April, 1931, total sales of 22,- 
316,300 gallons brought $1,341.677 in 
revenue, while twelve months later 
the sales had dropped to 18,647,241 


gallons and the revenue, under the|' 


heavier tax, to $1,305,306, a decrease 

of 3 per cent.,” said Mr. Van Geyt. 
“During May, 1931, the total sales 

were 20,110,981 gallons, which brought 


PLANNED BY SHOP 
EQUIPMENT GROUP 


ment manufacturers distributing 
through automotive jobbers, will 
hold a two-day meeting at the Hotel 
Statler, Cleveland, on July 26 and 27. 

It is expected that between twenty 
and twenty-five companies will be 
represented at the meeting, which 
has been called for a discussion of 
current activities of the group as 
well as consideration of several prob- 
lems faced by the shop equipment 
industry. Manufacturers who have 
not become affiliated 
Equipment Associates have been in- 
| vited to attend the meeting. 


| 


| informal group of manufacturers or- | 


| ganized to work closely with jobbers 
|in the distribution of service equip- 


| ment through wholesale channels. | 


|The group has been particularly 
active in sponsoring co-operative 
| shop equipment clinics of .thé#-type 
| pera in Philadelphia, Newark and 
Brooklyn this year; 

| been issuing a monthly bulletin to 
| wholesalers on subjects dealing with 
methods of developing the garage 
equipment market. 





(Continued on Page 6) 


Y DEMANDS FOR 


“MAN 





Washington, July 7.—American | 
exporters of automobiles and auto- 
motive equipment are continuing 
to push their products strongly in 
the foreign market despite the de- | 
pression and trade restrictions, ac- | 
cording to the automotive division 
of the Commerce Department, who 
report that they are receiving quan- | 
tities of inquiries and demands for 
special service in the foreign field. 

While a large portion of the ac- 
tivities of the automotive division 
is devoted to intangible services 
such as providing specific informa- | 
jtion on foreign markets and aid- 
ling in trade disputes, it also con- 
stantly co-operates with American 
manufacturers to obtain immediate 
dollars and cents returns. 

In connection with the automo- 
| tive division’s efforts to promote the 
|sale of automotive equipment 
abroad, a comprehensive survey of 
| foreign outlets of such articles was 
}recently compiled which has met 





(Continued ‘on Page 6) 


EMPLOYMENT GAIN 
IN DETROIT AREA. 


Detroit, July 7.—Employment in- 
dex of the industrial department of 
the Detroit Board of Commerce on 
June 30 was 72.2, compared with 69.6 








$1,206,658 under the 6-cent tax. The 
sales in May, 1932, dropped to 16,- 
391,975 gallons and the revenue to 


on May 31 and 73.2 on June 30, 1931. 
The board’s index of electrical power 
consumption at the end of June} 





exist without the improved roads,” | $1,147,438, under the larger tax,ade-| was 131, against 138.5 on May 31 


he concluded. 


‘crease of 5 per cent.” 


and 131.5 on June 30 last year. 


d at 24 


—_— © 


|First Half Year’s Outp 


0, 000 Vehicles 


ut About 148,000, Comparing 


With 267,448 for Same Period 


Of 1931 





New York, July 7.—While definite figures for pro- 

New York, July 7.—Members of | duction of commercial motor vehicles have not yet been 
Shop Equipment Associates, an in- | announced that the final total will not be available until 
formal organization of shop equip-|the Department of Commerce gives its revised figure toward 


'the end of July, we have in ha 


this year. 
duction for 19 
000 units. This compares 


29 


ve 


nd sufficient statistics to give 


an idea of what the truck division of the industry will do 
At this writing the total commercial vehicle pro- 
appears to be in the neighborhood of 240,- 
with 434,176 trucks produced in 


1931. 





with Shop| 


| Shop Equipment Associates is an| 


and also has} 


| Truck production so far in 1932— 
M. E. M. A. DIRECTORS | that is, for the first six months, with 
| June missing and estimated shows a 


REVISE ASSOCIATION ct tie Sil eet 
DUES TO MEMBERS 


jas the June output, which is con- 

| servative in comparison with May’s 
eemnemieiel | 28,345. This estimated six months’ 
New York, July 7.—Members of | total of 148,609 compares with 267,- 
|the Motor and Equipment Manufac- | 448 commercial vehicles turned out 
‘turers Association have been advised | by the industry during the first half 
of a revision in dues, effective July | of last year. The total production 
1, as the result of recent action by | °f trucks in 1931 was 434,176 units. 
the board of directors. | Of this total the 267,448 turned out 
|in the first half was approximately 


In addition to making changes in | 61 per cent., and on this basis of the 


the cost of membership, the directors | ¢jrc¢ half’s representing this propor- 
have approved an arrangement mak-/|tiou of the whole, we get the ap- 


Methods of wid- | 


| made 


| mediate enactment of the Reed bill, | 


ing use of the services of the M. E. 
M. A. credit department optional | 
with members, This single depart- | 
ment of the M. E. M.A. has func- | 
tioned continuously for more than a| 
(quarter of a _ century, specializing | 
exclusively on manufacturing, whole- 


jsaling, and export accounts within | 


AID IN EXPORT FIELD 


the automotive and closely allied in- | 
dustries, It has earned an enviable | 
position among autmotive manu-| 
facturers because of the advantages | 


it enjoys over the average commer- | 





|cial credit agencies, and the lowered 
|cost made possible by a revision in| 


dues is expected to make it even 


|more popular. 


The association has been unusu- | 
ally active since it became strictly a | 
manufacturers’ organization and| 
directors have expressed the belief | 
that considerable progress has been | 
since the M. E. M. A. and| 
M. E. W. A. were formed. Develop- | 


| 





(Continued on Page 2) 


LAW URGED TO CURB 
BOOTLEG GASOLINE 


| 
Washington, July 7.—Urging im- | 


providing for creation of a clearing 
house for information on interstate 
gasoline shipments, 
Henry, president of the American | 
Automobile Association, stated that 
this pending legislation offers one 
of the most advanced steps yet con- 
ceived to stem the growing flood of 
gas tax evasion. 

The measure has already passed | 
the Senate, under the sponsorship 
of Senator David A. Reed of Penn- 
sylvania, and a similar bill present- 
ed by Representative Adam A. Wy- 
ant of Pennsylvania is now pend- 
ing in the House. 

Mr. Henry pointed out that the 
Reed-Wyant bill would impose on 
all consignors of liquid fuels the / 


Thomas P. 








(Continued on Page 1) 


proximate figure of 240,000 as the 
output for 1932. 

The following table shows the 
commercial vehicle production by 
months for this year and last, with 


the June figure for 1932 being a 
round number estimate: 
: 1932 1931 
SORBET ovcccaccsac 21,160 35,475 
POUCURTY cccccccce 24,291 41,863 
a. rere § me 
Ec. ce eh cdeen ike 28,539 53,138 
BEM ccchesnaunes se 28.345 47,805 
ME sdecan seas kd ha 5,000 41,496 
148,609 


267,448 


STOECKEL SUGGESTS 
CAR MAKERS AVOID 
HIGH SPEED CLAIMS 


Hartford, Conn., July 7.—That 
states should recognize the neces- 
sity for controlling motor vehicles 
in the matter of extreme speeds by 
means other than police arrest and 
subsequent conviction for speeding 
is the opinion of Robbins B. Stoeck- 
el, commissioner of motor vehi- 
Commissioner Stoeckel sug- 
gests that regulation might proper- 
ly take the form of a co-operative 
action for safety, with manufac- 
turers, highway builders and others 
who have to do with the govern- 
ment of traffic participating in 


cles. 


| developing the plan. 


A dangerous situation has been 


|created because of the development 


high speeds without 
corresponding education of op- 
erators to drive at those speeds, 
the commissioner says. 

“The old attitude that roads must 
be built for speed, that operators 


of cars for 


' must be trained to drive at high 


speed, or that a state must eventu- 
ally train them to do so, is emphati- 
cally wrong,” he adds. “It is proved 
so by the fact that car building 


(Continued on Page 7) 





A. D. N. Letter Contest Rules Broadened—See Page 4 
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FINANCIAL NEWS 


GAINS PROTECTION COLUMBIAN CARBON 


New York, July 7.—Effort of oil | 
companies to protect the good name | 


| New York, July 7—Directors of 
|Columbian Carbon Company yester- 
day declared a quarterly dividend 
of 50 cents, payable August 1 to 


and reputation of their motor fuels l stock of record July 18. This places 


and lubricants is enlisting support 
throughout the nation, according to 
information reaching the American 


Petroleum Institute, 

Reports from Fort Worth, Tex., 
quote District Judge Bruce Young 
as giving notice in open court that 
he will close filling stations whose 
operators are found guilty of mixing 
gasolines or blending motor fuel 
with inferior products. Already he 
has granted an injunction restrain- 
ing one filling station operator, 
caught blending a white gasoline 


with a higher-priced red fuel and | 


dispensing it through pumps sup- 
plied by the manufacturer of the 
quality product. 

“It is not only unlawful but dis- 


| the issue on a $2 annual basis, as 
against $3 previously. 


WESTERN AUTO SUPPLY 

Kansas City, Mo., July 7.—West- 
‘ern Auto Supply reports for June 
sales of $1.146,000, against $1,198,000 
for the same month in 1931, decrease 
lof 4.3 per cent. 
|}months sales were $4,790,700, com- 
pared with $5,704,600 for the same 
| period in the previous year, a de- 
crease of 16 per cent 


AMERICAN MACHINE 


New York, July 7—American Ma- 
chine and Foundry declared a quar- 
terly dividend of 20 cents a share on 
the common stock, payable August 
1 to stock of record July 20. Divi- 
dends of 35 cents a share were paid 





For the first six | 


honest to sell gasoline which has 
been mixed with a cheaper grade of|in each of the two _ preceding 
gasoline or kerosene,” Judge Young | quarters. 


said, “and I will guarantee to close 
any station where it is shown that 
mixed gasoline is being sold.” 


STEEL INGOT OUTPUT 
New York, July 7.—The rate of 

The anti-substitution laws of|steel ingot output this week, not 
many of the states are strict and| more than 12 per cent., is believed 
definite in the matter of gasoline,|by Iron Age to be the lowest on 
and these widely are being invoked|record. In its weekly survey this 
to curb a practice that has grown | authority calls the June production 
with tax evasion. New York state’s | of 20,935 gross tons daily the small- 
Jaw particularly is strict, holdingjest since December, 1896. Pig iron 
liable not only the station operator | prices, in the Iron Age composite, 
but the operator of delivery equip-| dropped to $13.76, not equaled since 
ment, and several cases already have | August, 1915. Steel scrap reached 
been brought under it. a new all-time low of $6.42. 

In Dallas, Tex., and other cities, 
the Better Business Bureau has ZINC STOCKS 
taken a hand to prevent substitution | 
of inferior products for high grade 
trade-marked motor fuels. 








this country on June 30 totaled 
134,032 short tons, against 132,580 
at the end of May and 138,928 on 
June 30, 1931, according to the 
American Zinc Institute. Production 
in June was 16,410 tons, against 18,- 


NEW RECIPROCITY LAW 
IN N. J. NOW IN EFFECT 


Trenton, N. J., July 7—Commis- | 1931. Unfilled orders on producers’ 
sioner Harold G. Hoffman of Oe ue en te cued 
Motor Vehicle Department today 33.086 tons on June 30, 1931. 
outlined the operation of the new | 
unlimited reciprocity law which went | ae a a oe eine 
into effect July 1. Under the law/ ut in the United States for the 
owners and operators of cars reg-| week ended July 2 totaled 1,456,- 
istered in other states will be given | 961,000 k. w. h, as compared with 


i | 1,607,238,000 in the like week last 
ae ene Sree ee eee according to the National Elec- 


| year, 
as those states extend to New Jer- ‘tric Light Associaition. In the pre- 
sey registered vehicles. 


|ceding week output was 1.440,541,000 
Commissioner Hoffman has or- 


ik. w. h. 
dered questionnaires sent to every| Due to the July 4 week end holi- 
state and possession. Replies to day, no percentage of decrease from 
this questionnaire will give the New |/@st year has been figured. 
Jersey Motor Vehicle Department a} 
clear picture of the policies of other | , FAILURES oa 
states, and will form the basis for} New York, July 7.—Bradstreet’s 
regulations to be promulgated by | Failures Index for this week shows 
Commissioner Hoffman fixing the|#nother advance, registering 168.6 
privileges to be extended by New| Per cent. of the 1928-30 average, as 
Jersey to vehicles from those states. | Compared with 158.6 in the preced- 
— seaemeaiee ing week, 128.9 two weeks ago and 
JOHNSTON ELECTED HEAD 127.5 for the same week of 1931. The 
OF WAREHOUSE ASSOCIATION 


Vancouver, B. C., July 7.—Elmer | 
Johnston, president of the Johnston 
Storage Company, Ltd., Vancouver, | 
B. C., was elected president of the 
Canadian Warehouse and Transfer- | 
men’s Association at the concluding 
session of its annual convention at 
Banff Springs Hotel, June 25. Mr. 
Johnston is chairman of the traffic | 
and customs bureau of Vancouver | 
Board of Trade. | 




















587 last week to 625 for the week 
ended June 30. For the correspond- 
ing week of last year there were 473 
failures reported. 


WEST VIRGINIA ALLOWS 
BUS LINES TO CARRY 
MAIL AND PACKAGES 


Charleston, W. Va., July 7.—The 
state road commission has entered 
an order permitting passenger motor 
buses to carry packages up to fifty 
pounds weight, newspapers and 
United States mail. 
entered upon petition of the West 
Virginia Motor Transportation As- 











A delightful, economical 
vacation ... 





This summer take a Great 





lines. 


regionsrich 
in beauty. 
Zestful meals. 
Restful deck 
lounging. 
Sports and 
dancing ga!l- 
ore. You meet 
new friends, 


application were filed by the Nor- 
folk & Western, Virginian, Chesa- 
peake & Ohio and New York Cen- 
tral railroads and the Railway Ex- 
press Agency. 





MERIDEN FACTORIES 


sec lands, # 

colt heme | semeee GB dee CONTINUE OPERATION 
satisfied that SCHNG Meats AND Biante : a 

you've had | srops 4, ALL mets Meriden, Conn., July 7.—Improve- 


the best vaca 
tion in years. 


GREAT LAKES TRANSIT CORPORATION 
Frequent Sailings To and From 
Buffalo (Niagara Falls), Cleveland, Detroit, Mackinac 
Island, Sault Ste. Marie, Houghton, Duluth, 
Chicago, Milwaukee 


ment in demand for automotive 
parts and accessories is indicated 
by the fact that two of this city’s 
largest plants in the field, the New 
Departure Manufacturing Company 
and the Cuno Engineering Com- 
pany, closed only for the holiday 
week end this month. Many other 
factories in the city entered upon 
shutdown periods of from one to 


FREQUENT SA mincge™ 


For full information apply any 
Tourist or Railroad Agent 


SS three weeks July 2. 


actual number of failures rose from | 





New York, July 7.—Zinc stocks in | 





The order was 


sociation, an organization of bus 


Protests to the granting of the 


AUTOMOBILE JUNK YARD 
FAST VANISHING FROM 
CONNECTICUT LANDSCAPE 





Hartford, Conn., July %7—The 
automobile junk yard is fast vanish- 
ing from the Connecticut landscape. 
Where three years ago there were 
approximately 400 of these so-called 
burying grounds, now there are 
comparatively few left. 

A bulletin of the Department of 
Motor Vehicles today cites the fact 
that the number of junk yards li- 
censed as legal businesses under 
state auspices has dropped from 
eighty-one in 1929 to fifty-two in 
1931. In 1930 there were sixty-nine. 
The number dropped rapidly after 
the state enacted legislation requir- 
ing proprietors to take out licenses. 

“Citizens of Connecticut have 
come to realize that the beauty and 
attractiveness of the state’s high- 
ways, forests, streams and hills are 
assets which will provide pleasure 
and opportunity for recreation for 
thousands of residents and for many 
non-residents for years to come,” 
says Robbins B. Stoeckel, commis- 
sioner of motor vehicles. 

“In pursuance of this conviction 
the state some years ago commenced 
to develop policies of roadside im- 
provement through two of its de- 
partments,” he adds. “Of the first 
of these two movements, that of 
highway planting and beautification 
which is now a part of the State 
Highway Department program, 
nothing is to be said here except 
that in the opinion of the writer 
it constitutes one of the most ex- 
tensive steps forward in human re- 
lations which has ever been made.” 


M. E. M. A. REVISES 
SCHEDULE OF DUES 


(Continued from Page 1) 


642 in May and 23,483 tons in June,| ments have shown that none of the 


important advantages of a manufac- 
utrer-wholesaler association have 
been lost while the two groups, act- 
ing independently, have been able 
to accomplish more. Close contacts 
are main f:ined with the wholesalers 
and a recent meeting between the 
relations committee of the M. E. M. 
A. and M. E. W. A. in Chicago made 
possible a friendly interchange of 
opinion on problems of interest to 
both manufacturers and wholesalers. 
Recent additions to M. E. M. A. 
membership are: Jambor Tool & 
Stamping Company, Milwaukee, 
Wis.; Baltimore Paint & Color 
Works, Baltimore, Md., and Ahlberg 
Bearing Company, Chicago, Il. 


RAILWAYS SEEK TO BLOCK 
BUS OPERATORS IN KY. 


Louisville, Ky., July 7——-The De- 
partment of Motor Transportation, 
Frankfort, Ky., of which Cliff Play- 
pool is chief, has announced that a 
hearing will be held at Frankfort, 
July 14, for truck line operators. 
Fourteen have applied for permits 
to operate under the new State reg- 
ulations which became law June 18, 
but which have not been put into 
effect. 

The railroads are planning to 
block permits, if possible, it being 
announced that the Louisville & 
Nashville, Chesapeake & Ohio, 
Southern, Louisville Street Railway 
Co., and Kentucky Traction & Ter- 
minal Co. will protest issuance of 
permits. The latter company owns 
the Louisville & Interurban Rail- 
road, operating freight and passen- 
ger lines to several Kentucky points. 

Corporations or persons desiring 
to protest issuance of permits for 
truck routes sought must file notifi- 
cation of plan for protest with the 
Motor Transportation Department 
on or before July 11. 


FITZGERALD PLANS ~ 
CANADIAN FACTORY 


Torrington, Conn. July 7.—The 
Fitzgerald Manufacturing Company, 
this city, has formed a new subsid- 
iary, Canadian Fitzgerald, Ltd., 
which will operate a plant in Tor- 
onto, Ontario, The concern has 
leased 10,000 feet of floor space and 
operations will commence in the 
near future. 

The Fitzgerald company manu- 
tactures gaskets for the automotive 
industry and electrical appliances. 
P. F. Fitzgerald ts president of 
Canadian Fitzgerald, and B. G. 
Peck, secretary. 





| 





SPARKS from JDJETROIT 





“The New Necessity” 


* * * 
Forty Years After 

* * ° 
Gemmer’s Anniversary 


* * * 





Bestor Goes Lincoln 


Chris Sinsabaugh— Detroit Editor 











SHARP reminder that Chicago World’s Fair, the 

Century of Progress Exposition, is in the offing is 
the receipt of an advance copy of “The New Necessity.” I6 
has been written by Charles F. Kettering, vice-president of 
General Motors and general director of the corporation’s 
research laboratories, and Allen Orth, of the research labora- 
tories’ engineering staff, and is one of the series published by 
the Williams & Wilkins Company of Baltimore, and its as- 
sociates in co-operation with the Century of Progress Expo- 
sition, which will tell of the world’s industrial progress, 
This series will be sold prior to and during the World’s Fair, 
and afterward used for educational purposes in the schools, 

o* Ba + 

OF COURSE, “THE NEW NECESSITY” has to do 
with the automobile, and the committee selected the right 
men to handle this big story. It’s not a text book as wé 
know text books, but a vivid word picture of the development 
of the industry, and told in language so understandable that 
even laymen can appreciate the engineering problems that 
are described. 

“The automobile was not invented. It came about liké 
the solving of a picture puzzle—a piece here, a piece there,’ 
Kettering declares. “Otto’s engine was joined to the buggy, 
and the fuel tank was filled with gasoline. The puzzle wag 
solved when Dunlop’s tires were fitted to the wheels. So no 
one man invented the automobile. It was the fitting together 
of hundreds of inventions and discoveries occurring in thé 
centuries since the principle of the wheel was discovered.” 

a7 a +’ ‘ 

THE AUTHORS TELL DEFINITELY when America 
was bitten by the little bug. It was at the Chicago World’s 
Fair in 1893 when a Benz car was exhibited—the first auto- 
mobile imported into the United States. That’s where wé 
started from, and now, forty years after, we have something 
like 25,000,000 of our own running around throughout the 


country. 
Particularly interesting are the chapters devoted to the 


discovery of ethy! gasoline and Duco, which solved the paint 
problem. In these two stories we get real first-hand informae 
tion as to how these wonders were brought about, for this 
man Kettering played a most important part in the develop- 
ment of the two things which may be said to have revolution- 
ized the modern automobile. 

* * 


jn 

ANOTHER UNUSUAL PUBLICATION has come to 
my desk for review—a silvered brochure, “Steering Through 
Twenty-five Years,” put out by the Gemmer Manufacturing 
Company of Detroit in celebration of that concern’s quarter- 
century anniversary. My friend, M. A. Moynihan, sales 
manager, sends it to me hot off the press. He ought to be 
proud of it because he has been with Gemmer since its in- 
ception. \ 

The brochure is of historical value, too, in that it records 
the high spots of the industry year by year for the quarter 
century. _Gemmer started making steering gears in 1907, 
and its first customers were Atlas, Buick, Gaeth, Imperial, 
Lozier, Moon, Moline, Matheson, National, Oakland, Pennsyl- 
vania and Thomas Detroit. 

Since then Gemmer has been prominent in this branch 
of the industry and at the present time it is selling its product 
to the Chrysler Corporation, Cord, Ford, Franklin, Hudson, 
Hupmobile, Lincoln, Nash, Stutz, Willys-Overland, Federal 
Truck and International Truck in this country and to Citroen, 
Austro-Fiat, Horch, Mathis, Stoewer and Wanderer abroad, 

Gemmer’s latest introductions include a_ three-tooth 
sector type and an hour-glass worm and double roller type of 
steering gear. It also keeps abreast of the times with q@ 
steering gear designed for the doughnut tire. 

* Or * ° 

FROM THE PACIFIC COAST comes the word that 
Frank C. Bestor, former director of dealer operations for the 
Chrysler Corporation, has gone Lincoln. By which is meant 
that he has been named vice-president and general manager 
of Maddux, Inc., in Hollywood, Cal. Maddux, prominent in 
aviation, has the Lincoln dealership, and now Bestor will put 
into actual practice what he used to teach Chrysler dealers, 





Retail Salesmen 
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This department is devoted to the interests of the retail sales divi- 


sion of the industry. 


Salesmen, this is your department. Automotive 


Daily News wants you to get something from this department that ‘vill 


help you in your work on the firing line. 


It wants you to pass op 


your own experiences, successes, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 
let us get it ready for publication. Your achievement or your mistake 
may help another salesman to make sales or avoid errors that cost 


you commissions. 
Dealers read this page. 


Give us the benefit of your reactions on 


these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don't. 


ARE YOU A “RUBBER 


etre en: 


STAMP” 


USED CAR SALESMAN? 


By JAMES POST 
Sales Manager Automobile Reference and Appraisal Bureau. 
In my contacts with a great number of used car sales- 
men the sales talk could be put in a rubber stamp and the 


same rubber stamp could be used by every one of the sales-| 
After qualifying the prospect for the type of body he} ments and some free publicity, the 


men. 


is interested in, Mr. Salesman takes the prospect to the par-| 


ticular car in which he believes the prospect may be inter- 
ested and then we hear the “rubber stamp” sales talk. 


It begins about like this: 
Prospect, this car is in_ tip-top 
shape; the motor is very quiet; we 
have gone over the car from front 
to back and we have put a price on 
it to move it. Why, if my father 
were looking for a car, I would ad- 
vise him to buy this one. At $325 it's 
a give-away.” 

Then Mr. Prospect inquires “What 
else have you?” and the salesman 
takes the prospect to another car 
and again the prospect has to lis- 
ten to the “rubber stamp” talk. It 
starts off with, ‘“Here’s another job, 
Mr. Prospect, that is a real automo- 
bile. It’s been completely over- 
hauled and it’s a fine riding car. 
Why, if my brother was in the mar- 
ket for a car I would sell him this 
automobile, and the price is right, 
only $288.” 

The prospect again asks “What 
else have you?” and the salesman 
puts a little ink on the “rubber 
stamp” and starts off again. “Here's 
another job, Mr. Prospect, and this 
is a real automobile for the money, 
only $275, one of the best buys in 
the city. It’s in excellent condition 
and you couldn’t duplicate a bar- 
gain like this anywhere else in 
town. We won’t have this car 
around very long because we have 
put a price on it that will sell it.” 

And Mr. Prospect again inquires, 
“What else have you?” and out 
comes the “rubber stamp,” and the 
salesman shoots the works with 
“Look them over, Mr. Prospect, and 
you will find that we have about 
the best selection of used cars of 
any one in town, and every car is 
in the best of condition, and our 
prices are lower than any you will 
find anywhere else.” 


Mr. Prospect, after thanking the 
Salesman, travels on to the next 
used car salesroom or open lot, and 
has to listen to a repetition of the 
Same “rubber stamps.” 

It wasn’t so long ago that our only 
business in a drug store was to 
have a prescription filled or for the 
purchase of medicine. Today we go 
into a drug store to get our break- 
fast, lunch and dinner; to buy a 
bathing suit or to have our photo- 
graph taken. I mention this to 
give the changes that have come into 
other lines of business; yet we are 
trying to sell used cars today just 
as we sold them fifteen years ago. 
Years ago people bought used cars, 
and even with this fact before us 
we have not changed our methods 
one iota; we have not kept pace with 
the many changes in our business. 
Throw away your “rubber stamps” 
and sell used cars, 

The very fact that a person stops 
at your used car lot or used car 
Salesroom is positive proof that he 
is in the market for an automobile 
and can be sold an automobile and 
is as hot a prospect as could be 
dug up. Don’t lose him, don’t 
chase him with a “rubber stamp,” 
Seil him. 

Tell him something about the 
used car you show him, tell him 
‘the factory price when new; tell 
him the weight of the automobile 
and give him the compiete mechan- 
ical specifications of the car, the 
bore and stroke, the horse power, 


“Mr.—$—_$____—___-——— 


the wheel base, the size of tires, 
the gear ratio, the make of motor 
and the kind of motor, the num- 
ber of main bearings, the piston 
displacement, the kind and make of 
carburetor, the make of ignition, 
the kind of brakes and the brake 
horse power, point out the factory 
changes in the car as compared 
with the same model of the year 
previous, such as the first year with 
silent mesh transmission, the first 
year with spark control on the 
dash or whatever the changes may 
have been. Now you are building 
confidence, you know your mer- 
chandise and you are selling it. Tell 
the prospect what you have done 
to the car, that the valves were 
ground, the front wheels checked for 
alignment, tightened up all over, a 
new left front fender installed, and 
two new tires put on; give the 
prospect complete information even 
if only a new spark plug was added 
to make the motor tune up 100 per 
cent. 

Finally, let’s talk French to a 
Frenchman and Chinese to a Chi- 
naman, and not French to a China- 
man and Chinese to a Frenchman. 
Between 65 per cent. and 75 per 
cent. of used cars are bought on the 
time payment or installment plan, 
so let’s prepare our sales talk to 
cover 75 per cent. of the prospects 
instead of only 25 per cent., the cash 
buyers. Instead of knocking 75 per 
cent. of our prospects off their feet 


with a price of $285 or $250 or what- 
ever the price of the car happens to 
be, let’s talk to them in their own 
language, telling them that they can 
buy this car for $11.50 a month or 
$14 a month, or whatever the time 
payment figures to be, and tell them 
that this monthly payment includes 
all handling charges and also cov- 
ers fire and theft insurance. 

Any dealer who will throw away 
his rubber stamps and any salesman 
who will do likewise will bring 
about a substantial increase in sales 
prospects, which means _ increased 
earnings. 


HOST TO 200 DEALERS 

Dayton, O., July 7. (UTPS).— 
More than 200 automobile, gasoline 
and auto accessory dealers of Day- 
ton, Springfield and surrounding 
territories were guests of B. M. 
Grant, Ohio division manager of the 
Vacuum Oil Company, at a special 
showing in the Biltmore hotel of a 
talking picture, “Partners.” 


THIS FIRM FINDS 
AUCTION SALES A 
STOCK REDUCER 


The R. & S. Motor Sales Com- 
pany, Chevrolet distributors in Jop- 
lin, Mo., tried out a new venture late 
in June—“giving transportation to 
sell transportation”— with consider- 
| able success. 

Planning a_ big auction sale to 
move the growing used car stock 
and make possible new car sales, 
the R. & S. Company chartered all 
ithe facilities, interurban and local, 
of the Southwest Missouri Railroad 
Company, operating in southwest 
Missouri, southwest Kansas and 
northwest Oklahoma. 

It was the first time in business 
annals, so far as is known here, that 
|}a motor car agency chartered the 
| facilities of a railroad to bring cus- 
{tomers into the city. 

With large displayed advertise- 


motor company told residents of 
the three states that they could 
come to Joplin free on street cars 
and interurbans to attend their 
sale. Further, the company gen- 
erously announced: “One does not 
have to be a patron of the motor car 
sale to get tc ride the cars free dur- 
ing the specified hours.” 

As a result thousands of district 
shoppers were brought into the city 
| for the day, and hundreds gathered 
at the used car sales lot for the ex- 
citing auctions. While no check of 
sales was available immediately 
after the auctions, officials of the 
motor company expressed satisfac- 
tion with the event. 

The entire used car stock of the 
company went on the block, with two 
widely known auctioneers, Col. Ed F. 
Herriff of Oklahoma City, and J. W. 
Johnson of Wichita, Kan., “crying” 
the bargains. 

Auction sales have been employed 
successfully many times in the last 
few years by the R. & S. Company 
to reduce the used car stock quickly. 


DEALER HAS BIGGEST 
6 MONTHS IN HISTORY 


| Pontiac, July 7.—Riemenschneider 
Brothers, Inc., dealer for De Soto, 
Plymouth and Graham in Pontiac, | 
today announced the greatest six | 
months business In its history, with 
Sales totaling 316 cars. This total 
of new and used cars is one-third 
greater volume of business than any 
previous six months since the com- 
pany’s organization. Ernest Riemen- 
| schneider and Paul Riemenschneider 
are partners in the company, with 
Frank D. Guinan, Charles D. Whit- 
field and George Ellis as salesmen. 





MILLER-VOGT CO. TO 
DISTRIBUTE CHRYSLER 


Waterloo, Ia., July 7.—The Miller- 
Vogt Company has been named a: 
distributor for Chrysler and Ply- 
mouth automobiles in northeast 
Iowa territory with the exception of 
Mississippi River counties. The firm 
is temporarily located at 108 5th 
St. East, pending removal to quar- 
ters that will adequately serve the 
needs of the firm. The new organi- 
zation is composed of George Miller 
and G. W. Vogt, both Waterloo busi- 
ness men long identified with the 
automobile industry. 





ADDS OLDSMOBILE LINE 
Burlington, Ia., July 7.—The Bur- 
lington Truck Company has added 
the Oldsmobile franchise to its lines, 
according to Harry Nelson, head of 
the company. The Buick company 
now handles the Buick, Pontiac, 

Oldsmobile and G. M. C. trucks. 


Salesmen Have to Have Cars! 


An investigation made by the Chrysler Sales Corpora- 
tion of the buying activity of ninety-nine occupations and 
vocations reveals the fact that salesmen as a class pur- 
chased more Chrysler and Plymouth cars in 1931 than any 


other group of buyers. 
buyers in 1929 and 1930, and 
this year. 


Salesmen also headed the list of 


doubtless they will lead again 
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I never knew there was so much [ 


never knew about a fine automobile,” 


said a prominent automobile editor 


after his first ride in a Marmon Sixteen. 
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FIVE-YEAR 100-CAR SALESMAN 
TELLS SECRET OF SUCCESS 


By CHARLES B. BARR 
Joseph F. Kenney, otherwise known as “Joe Kenny, the 
Chevrolet Man,” has been a 100-car salesman for the Loeh- 
mann Chevrolet Company, 379 West Main St., Waterbury, 
Conn., for the past five years, and there is every expectation 
that he will retain the honor this year. 


Asked the customary question as©——————__ 


to the reasons for his sustained sell- 
ing performance, Mr. Kenney stated 
that two factors were outstanding— 
publicity and contact with users. 

“Joe Kenney, the Chevrolet Man,” 
is painted on both front doors of 
his personal sedan, and he has be- 
come known by this designation 
throughout the Waterbury terri- 
tory. With a rubber stamp he 
prints the name on all his checks, 
letters and other mail matter, and 
so widely has it been spread that 
most Waterbury residents have for- 
gotten that his full name is Jo- 
seph F, 

The lettering on the car is large 
enough to be read across an ordi- 
nary street, but not so large or con- 
spicuous as to have any “circus” 
effect. Mr. Kenney takes full ad- 
vantage of the advertising opportu- 
nities afforded by this means. 
When he has occasior. to be in the 
downtown district he parks the car 
next to the sidewalk in a central 
parking place. Whenever and wher- 
ever the car is parked, care is taken 
to place it so that the name will be 
visible. 

Mr. Kenney has secured a great 
deal of valuable newspaper publicity 
through his interest in civic affairs 
As president of his neighborhood 
group, the Overlook-Cottage Park 
Community Club, and a prominent 
member of the Elks, he has devel- 
oped a great many valuable con- 
tacts. 

So effective has the exploitation 
proved, Mr. Kenney said, that a 
number of persons whom he had 
never met have come into the show- 
room looking for “Joe Kenney, the 


Chevrolet Man.” Children about the 


city point him out by name, remem- | 


bering his frequent appearances as 
a speaker on patriotic subjects at 
school assemblies. With the aid of 
Frederick G. Loehmann, head of 
the dealership, he has frequently 
provided cars to transport children 
to summer camps, 2 kindness which 
has been remembered by many par- 
ents. 

After selling a car in a given 
neighborhood, Mr. Kenny makes it 
a point to call upon the immediate 
neighbors of the buyer, particularly 
those who live next door on each 
side and across the street. To these 
people, who have undoubtedly 
watched the new car being driven 
about, Mr. Kenney speaks of the 
purchase by their neighbor and sug- 
gests that they, too, can secure a 
Chevrolet on the same _ favorable 
terms. 

Mr. Kenney follows a policy of 
calling on new owners at least every 
thirty days, ostensibly to check the 
car’s performance, but really to pick 
up names of additional prospects. 
Prompt adjustment of complaints 
through these regular contacts has 


| 





| 





iselling the Ford line. 


resuited in much excellent word-of< 
mouth advertising. 

If a new owner complains of a 
body squeak, or something similar, 
even though it is probably imag- 
inary, the car is immediately taken 
to the service department. If, as 
often happens, there is nothing to 
adjust, the psychological effect of 
the service is to quiet the owner’s 
delusion and make an even firmer 
friend for the dealership and itg 
salesman. 

“Never talk about the depression,” 
is a maxim of Mr. Kenney’s. He 
frequently gives prospects a mild 
rebuke for discussing “these ter- 
rible times.” “If you want to talk 
about the depression,” he told Auto- 
motive Daily News, “you might as 
well go to the almshouse and try 
to sell cars up there.” 

Mr. Kenney plans ‘his calls for 
the entire day, and follows his 
schedule as closely as possible. Dur- 
ing free periods, when there are no 
definite appointments, he cultivates 
the residential neighborhoods where 
cars have been sold and visits the 
owners. 

He joined the Loehmann Chevro- 
let organization five and one-half 
years ago, after long experience in 
In announc- 
ing his shift, he used the slogan, 
“From one good car to another.” 
This created a good impression and 
Overcame an obstacle which fre- 
quently proves embarrassing to 
Salesmen when they change makes. 


EXPAND BUS SERVICE 
IN NORTHWEST DUE 
. TO TOURIST SEASON 


Seattle, Wash., July 7.—Motor bus 
service has been expanded in sev« 
eral regions of the Northwest the 
past few days, with the coming of 
the tourist or travel season. 

By joint arrangement of Auto In- 
terurban of Spokane and Inter- 
mountain Transportation Company 
of Anaconda, Mont., daily round 
trip bus service resumed July 1 be- 
tween Butte and Spokane. 

The Eastside Transportation 
Company is extending operations to 
include several resorts between 
Kirkland and Medina, Wash., on the 
east shores of Lake Washington. 

The Washington Motor Coach 
System on July 1 started service be- 
tween Seattle and Yakima over the 
new Nachess Pass Highway, a very ° 
scenic route. 

A. J. Jeppe is arranging bus serv- 
ice between Walla Walla, Wash., 
and Pendleton, Ore., an interstate 
operation only, 
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Stephen T. Mather 


N July 10 a memorial service will be held over a radio 

broadcast in honor of the late Stephen T. Mather, first 

director of the National Park Service of the Department of 
the Interior. 

Automotive men will be keenly interested in these serv- 
ices, because Mr. Mather in his work for the national parks 
did much to encourage motor travel in those public domains. 
Early in his career as director of the parks Mr. Mather 
realized that the future development of these areas as great 
national playgrounds depended on getting motorists to make 
the parks a natural objective of every transcontinental tour. 

Mr. Mather found motor travel in many of the parks 
hindered by obstructive laws which he managed to have 
relaxed. He found many of the parks lacking decent high- 
way systems to encourage visits by motor car. 

All these obstacles Mr. Mather gradually overcame. By 
advertising he made the national parks popular touring 
grounds. His work as first head of the national parks service 
was a most constructive one, and it is not too much to say 
that he made these public playgrounds perhaps the most 
intensive automotive travel areas in the country. 


The Triumph of the Dollar 


OW that the month of June, 1932, has passed into his- 

tory we may look back with relief, realizing that the 

dire predictions made for that month did not become 
actualities. 

Out of the events of that thirty days there stands one 
fact, the American dollar met its supreme test and came 
through unimpaired. Foreign attacks on the dollar more or 
less culminated in June. France came to the end of its ability 
to withdraw gold from this country, which still remains 
sitting on a pile of the precious metal far larger than that in 
possession of any other country. 

Actually the distribution of what we may call our “sur- 


Mich. 











” . | 
plus gold” to other countries may even act favorably on the 


general condition of the world. This in turn would contribute 
to revival here, since an increase in export trade is some- 
thing that we need to help consume the production of our 
industrial plants, too large to find a proper market at home, 
for the moment. 

Almost alone among the currencies of the world, the 
American dollar stands today unimpaired from the imperial 
position that it has occupied for so many years. It may quite 
well be that when we look back on the great depression we 
shall find that June, 1932, with its definite establishment of 
the dollar as a symbol of financial stability, marked the actual 
turn of affairs and the beginning of revival. 


Watchful Waiting 


N just about four months the American people are going 





to the polls to elect their official leaders for the next | 


four years. 

This period should be used by the automotive industry 
and by every one who has a personal interest in motoring 
as a period of watchful waiting. The automotive industry 
and the 25,000,000 men and women in this country owning 
motor vehicles of various sorts have been grievously treated 
by the present band of leaders in the matter of taxes. Both 
industrialists and owners have been singled out for excessive 
taxation. Other forms of taxes which might have been 
applied to give the government needed revenue have been 
turned down, while fresh burdens have been piled on all 
ferms of motor transportation. 

If the automotive community can be lined up firmly 
behind candidates who promise to accept sane and simple 
methods of raising taxes other than soaking our industry 
and ownership the whole matter can be quickly settled and 
we can have relief from these unjust impositions, 
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A. D.N. Offers Dealers $100 for Letter 


This Newspaper Will Pay $100 for Best Letter of Month, $5 for Best Letter Each 
Day. Read Offer Below 











T has been decided to broaden a little the rules of the prize contest which Automotive 

Daily News is now running. Instead of offering prizes for letters from dealers who 

are doing more business than they did last year, we now include all dealers, even though 
they may not be exceeding the profits they earned in 1931. 

Therefore, Automotive Daily News offers a monthly prize of $100 for the best letter 

from any dealer, telling how he has managed to keep his business out of the red this 

year, or giving the most constructive idea on how to increase profits, even though his own 





N. A. C. C. Members Urge 
To Insist on Cars of Size 
Ordered From Railways 


New York, July 7.—The National 
Automobile Chamber of Commerce 
has sent to all its members a bulle- 
tin urging that they insist on the 
railroads furnishing them with cars 
of the length that they have ordered. 
The traffic managers are unable to 
|determine legal minimum weight 
under present rail rulings. The traf- 
fic managers also urge entire change 
in tariffs. 

The bulletin is as follows: 


1. Even when all the technicalities 
in ordering freight cars are complied 
with under the classification rule 
| Permitting the use of longer cars in 
place of short cars ordered, traffic 
managers are unable to determine 
the legal minimum weight under a 
ruling received from the classifica- 
tion committee. 


2. The question comes on spread- 
ing of the load over more than the 
length of car ordered and interpre- 
tation of the provision that loading 
“capacity” of the longer car te not 
used. The classification committee 
rules that “this had best be left to 
the discretion of the _ carriers’ 
agents.” 





3. Freight agents seeking guidance| George H. Swanson, 
from railroad rate inspectors have Mich,; 
been told that the short-car mini-' son, Ia. 














business may not be exceeding that of 1931. 
methods, systems or ideas that will help them get more out of this reluctant market. 
The editors of Automotive Daily News will be the judges of which letter is best, and 
prizes will be awarded by them, their judgment being final. 

Furthermore, Automotive Daily News will publish every day the best letter received 
that day and will pay the dealer writing it $5. 

Get busy, you dealers, and grab yourselves $100 or a consolation $5, by passing on to 
your fellows the recipe that is enabling you to make money in a tough year. 


Protected by U. S. and Foreign Patents 
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The plan is to pass on to other dealers 





mum applies if the load could have JUNE BIGGEST MONTH 


been actually shipped in the shorter 
ar. 

4. Many traffic managers have 
therefore decided that the rule can- 
not be intelligently used and the 
legal minimum determined. They 
will insist that the railroads actually 
furnish cars of length ordered, pend- 
ing definite action by the railroads. 

5. This is recommended to all 
members for consideration where 
spreading of the load creates doubt 
on the legal minimum weight. 

6. The traffic group is pre._ing 
rail officials for an early decision 
on the suggestion that has been 
made to them for an entire change 
that would eliminate these difficul- 
ties, viz.: That all cars less than 40 
feet 7 inches in length carry one 
minimum weight of 10,000 pounds, 
and all longer cars 12,000 pounds, 
these minima to be applied on the 


car used, regardless of the length of 
car ordered. 


STUDEBAKER TRUCK ADDS 
THREE NEW DEALERS 


South Bend, Ind., July 7.—The 
Studebaker Sales Corporation of 
America announces the recent ap- 
pointment of the following new 
truck dealers: 

James C. Nicholson, Schenectady; 
Manistique, 
N. B. Odiorne, Fort Madi- 
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APPLIED TO FREE-WHEEL CONTROL 


practical 


specifications. 








Simplify chassis design—eliminate rods, tog- 
gles, pins and elaborate mechanisms. Tru-Lay 
Push-Pull Controls meet the need for more 
free-wheeling, 
brake and other manually operated controls. 


FOR FLEXIBLE COMPANY 


Loudenville, O., July 7.—June was 
for the Flexible Company, bus, fu- 
neral car and ambulance builders 
of Loudenville, O., the biggest month 


|in the history of the company, Sales 


passed the best previous month’s 
record by nearly 15 per cent. in ac- 
tual dollar volume. 

This high mark in sales comes 
after a steadily increasing volume 
over the past six months. Accord- 
ing to the company officials this is 
not due to any unusually large or- 
der, but rather is the result of a 
cumulation of steady average orders, 


COMING EVENTS | 
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England. 
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5- 9—Southampton, Commere 
cial Car Show. 


9-10—Belgium. Grand Prix Automobile 


Race. 
17—Germany. Grand Prix Automobile 
Race. 
20-22—Liandrindod, Wales. Commereia) 
Car Show. 
OCTOBER 
3- 7—Buffalo, N. ¥. National Metal 
Congress. Sponsored by Americen 


Society for Stee) Treating, with co- 
operation of American Society of 
Mechanica! Engineers, institute of 
Metals and Iron and Stee] Divisions 
ot American Institute of Mining 
and Metallurgical Engineers, Amerie 
can Welding Society. Wire Associa- 
tion. 

3- 1—Washington, D. O. Nationa) Safety 
Council, meeting. 

3- 7—Buffalo, N. ¥Y. National Metal Exe 
position, 174th Regiment Armory. 
W. H. Eisenman, 7016 Euclid Ave., 
Cleveland, director 


13-22—London, England. Olympia Show 
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shock absorber, 


Let us furnish samples for test, built to your 
A ’phone call, wire or letter 
will bring immediate action. 


AMERICAN CABLE COMPANY, Inc. 
Automotive Division 
BRIDGEPORT, CONNECTICUT 


3-111 General Motors Building 
Detroit, Michigan 


An Associate 
Company of 

the American 
Chain Company, 
Incorporated 
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ALL-EXPENSE BUS TOURS GROWING MORE 


POPULAR IN NEW 


By A. T. Judge 

Two big bus operators in 
New England have developed 
all-expense bus tours. that 
have been gradually gaining 
favor. The Gray Line of Bos- 
ton and the Boston & Maine 
Transportation Company 
have done approximately 
a half-million dollars business | 
annually under this plan and | 
so far this year, in spite of | 
decreased spending, reports | 
indicate that while bus riding | 
has fallen off considerably, 
the all-expense tours business 
has shown but a slight de- 
cline. 

All the tourist agencies sell tours 
that combine motor coach, rail and | 
water transportation, and some, all- 
coach trips. 


The tourist who plans to see New| 
England, Canada, as well as other | 


parts of the Eastern States, has the | 
choice of a large variety of tours, | 
all arranged for him, including | 
route, hotel and all details except 
tips. In some cases, even tips are 
included in the price of the ticket. 
Tours cover from one day to nine, 
depending upon where the traveler 
wants to go and what he wants to 
see, as well as what he wants to 
spend, and the time at his disposal. 

The all-expense tour entirely by 
motor coach was started about ten 
years ago. The first fleet of twenty- 
six buses used in this work by 
George E. Marsters, Inc., was trans- 
ferred a few years ago to the B. & 
W. Red Star Lines. The Marsters 
Company continues to do all the 
booking for these tours, on an 
agency basis. This gave the latter 
the advantage of a fleet of fine up- 
to-date coaches in steady daily 
operation, relieving it of the detail 
and expense of operation and maip- 
tenance of such a fleet. While the 
B. & W. secures all the Marsters 
business between Boston and New 
York on through tourist traffic, the 
Marsters Company also sells tours 
over the Gray and Royal Blue lines, 
and via the Greyhound lines of 
daily service, as well as the ‘Aohawk 
tours. 

One feature of these combination 
all-expense tours is the arrangement 
by which a tourist may travel on 
Pullman sleeping car trains at night 
and on coaches by day. The tours 
include both special charter parties 
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THE BOSTON & MAINE uses three pieces of literature to attract 
tourists for all-expense trips 


and groups, and what may be termed 
“at-will” tours, by which the patron 


| may make any stop-overs desired on 


advance notice, start any day he 
pleases and return any day he 
pleases over a fixed itinerary cover- 
ing a given number of days. The 
charter parties also are arranged 
with considerable flexibility. 


In traveling on a tourist 
agency ticket, in some _ cases 
each diver is given an_indi- 
vidual schedule of itinerary con- 


taining detailed instructions as to 
terminals lines, route, leaving time, 
hotels and changes. With this he 
cannot become lost or confused. 
Tours continue throughout the sum- 
mer and early fall through New 
England and to Canada, and in the 
winter to Florida and other South- 


ern points. 
Fixed tours range from two to 
eight days. One such trip, entirely 


by motor coach, is to Niagara Falls, 
over the Mohawk Trail, through the 
Cherry Valley to the Thousand Is- 
lands to Niagara, returning via the 
Finger Lakes, Watkins Glen, Pocono 
Mountains, Delaware Water Gap, 
Atlantic City and New York, thence | 


to Boston. Prices for all-expense 
tours range from $17.50 for a two- 
day combination coach and water 
trip to $113.50 for the nine-day trips. 

In the large cities and scenic or 
historica] points on these trips local 
guides are hired from the local 
sightseeing companies to conduct 
the parties around. 

Much work is being done by the 
tourist agencies to popularize the 
all-coach tours, and it has been 
found that the patrons of these trips 
are not the ordinary bus traveler. 
According to one coach official, the 
regular transportation companies 
have taken away a good deal of the 
patronage that formerly used the 
tours merely as a means of getting 
to their destination. The patrons 
now are those who have been more 
accustomed to rail and water travel, 
but who want to try out the coach 
method of travel and see more of 
the country as they go. This has 


| resulted in a comparison favorable 
to 


the motor coach, particularly 
when the tours have been arranged 
in combination with rail and water. 

Both the Gray Line and the Royal 
Blue Line out of Boston sell their 
own all-expense tours, as well as ac- 
cept tickets sold by tourist agencies. 
Neither sends out personally con- 
ducted tours, while the Marsters 
agency sends out an expert from the 
office in addition to the chauffeur 
who drives. In the case of the Gray 
and Blue Lines, the drivers, who are 
well-trained and intelligent, act as 


en route. 

The Gray Line and Royal Blue 
Line doesn’t make a practice of sell- 
ing independent tours. Occasionally 
they make up a tour for those who 





wish to travel that way. They are, 
however, pushing the business of all 
travel by coach, rather than com- 
bination tours. Many tours through 
New England by motor coach are 
made up by the steamship com- 
panies. A great part of the New 
England coach tour business comes 
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WYPE OF FOLDERS and timetables used by Gray Lines to boost 
tourist trade 





from the Eastern States. 

While the regular transportation 
companies have cut into the tour- 
business to Montreal from eastern 
points, they have hurt the White 
Mountain business very little, prin- 
cipally because only one transporta- 
tion company operates to the White 
Mountains, and this company is 
cultivating the tour business. 

While accepting bookings from all 
tourist agencies and other trans- 
portation companies, the Boston & 
Maine Transportation Company also 
maintains its own travel bureau, 
and is specializing on two short 
tours. One of three days, takes in 
the White Mountains, for $27.50, all 
expenses paid, and another to the 
same region, requiring two days, for 


$22. 
The Gray Line has a working ar- 
rangement with the Greyhound 


Lines by which traffic is booked 
over the latter. Rawding Bus Lines, 


couriers, guides, lecturers and agents | 


| which handle the great bulk of the 
|sightseeing trips on these all-expense 


PENNSYLVANIA DRIVE 
TO RECLASSIFY CARS| 


Harrisburg, Pa., July 7—The State 
Highway Patrol has begun a drive | 
to force owners of motor vehicles | 
wrongly classified by themselves as 
passenger cars to reclassify them as 
commercial vehicles, according to a 
Department of Revenue statement. | 
The commonwealth, it is estimated, 
has been losing thousands of dollars 
annually because of this self-class- | 
ification to get a lower rate. 

Vehicles affected are those where 








severed the rear portion of the body 
and has mounted a truck body on 
the chassis. Such vehicles lose their 
identity as passenger cars and be- 
come commercial vehicles, Secretary 
of Revenue Clyde L. King explained, 
and owner must reapply for com-| 
mercial registration plates. This is 
in accordance with an opinion re- 
cently furnished the Department of 
Revenue by the State Department | 
of Justice. 

“This false registration has been 
practiced for some time,” the secre- 
tary stated. “It is unfair to the 
truck owner who honestly classifies 
his vehicle as a commercial vehicle 
and pays the higher registration fee 
to allow the owner of a made-over 
passenger car to pay the lower pas- 
senger car fee. Owners failing to re- 
classify their vehicles will be subject 
to prosecution and to suspension of 
their registration.” 


WIS. SUPREME COURT 
UPHOLDS TRAILER LAW 


Superior, Wis., July 7 (UTPS).— 
The Wisconsin Supreme Court has 
upheld the law limiting the length 
of trucks and trailers. This statute 
was attacked earlier in the year by 
automobile convey companies. 

The statute provides: “The over- | 
all length of a vehicle shall not ex- 
ceed thirty-three feet. The over-| 
all length of a semi-trailer shall be 
measured from the rear thereof to} 
the rear of the vehicle to which it 
is attached.’ 

The operators contended that a 
combination of vehicles not exceed- 
ing sixty feet was legal, regardless of 
the length of a single vehicle. 


TRUCK OWNERS GET 
REFUND OF $60,000 


Madison, Wis., July 7.—Approxi- 
mately $60,000 is being refunded to 
|about 10,000 Wisconsin truck owners | 
| by the state as a result of the state | 
| Supreme Court’s recent decision ex- 
j}empting a large part of the trucks 
from the ton-mile tax. Permit fees | 
of $5 which were paid to the state | 
| are being refunded to owners of | 
trucks weighing three tons or sane, | 
as trucks of this description do not 
come within the provisions of the | 
law. 


| 

| 

BROCKWAY DELIVERIES _| 
78% OF FIRST QUARTER 


| 

Cortland, N. Y., July 7.—Figures | 
just released by the Brockway Motor | 
Truck Corporation show that total 
deliveries by Brockway branches and 
dealers during the second quarter of | 
1932, just closed, show a marked gain | 
over the first quarter sales this year. | 
The increase for the period amount- | 
ed to 78 per cent. July business 
promises to continue strong with the | 
Brockway company. 











tours, carry over 2,000,000 passen- | 
gers annually. On the “Mohawk 
Tours,” a special group of all-ex- 
pense motor coach trips over the 
Mohawk ‘Trail and scenic places, 
there is a system of two daily ex- 
changes of seats which gives patrons 
equal seating advantages during the 
trip. Fifteen-minute rest stops are 
made every few hours, and the 
luncheon stop is a full hour. 

The regular service of the Boston 
& Maine Transportation Company’s 
motor coaches provides two splendid 
routes to the White Mountains of 
New Hampshire, one to Littleton, 
N. H., by way of Portland, Me.; 
Sebago Lake, Crawford Notch and 
Bretton Woods, the other by the way 
of Nashua, Manchester, Concord, 
Laconia and Franconia Notch, past 











the Old Man of the Mountain. 

These routes are among the most 
popular summer tourist highways 
in New England, 


the owner of a passenger vehicle has | 








STINSON 





AIRPLANES 
Can Help Sell 


Automobiles 


Here is the way one dis- 
tributor uses the airplane 
to advertise his line of cars 
and create business. 


He purchased a 215 Horsc 
Power closed _ Stinson 
Monoplane, and is sending 
this plane to every town in 
his territory where he has 
or NEEDS a dealer—and 
which has an airport or a 
safe field to land on. In 
advance of the plane’s ar- 
rival in a town, he mails 
out invitations to all own- 
ers of his make of cars to 


“come out for a ride in 
this safest, quietest and 
most comfortable of all 


cabin airplanes.” 


He has found that these 
people not only come in 
answer to the invitation, 
but bring their friends, 
many of them prospects. 


This distributor reports 
that by this method he is 
building up good will 
among his owners and their 
friends whom he hopes to 
have as owners. He is get- 
ting SALES at no more 
cost than with other forms 
of advertising. A plane is a 
TRANSPORTATION 
unit, and operates at no 
more cost than a fine motor 
car driven by a chauffeur. 


Learning to fly your own 
plane is just as easy as 
learning to drive a car, and 
much more fun. After you 
have learned, you can elim- 
inate the expense of a pilot. 


We will be glad to go into 
further detail by mail or 
person, with any motor car 
dealer or distributor who is 
interested in this modern 
way of getting more busi- 
ness. Write us. 


STINSON AIRCRAFT 
CORPORATION 


WAYNE, MICHIGAN 


Division ef Cord Corporation 












SHOP EQUIPMENT 
GROUP PLANS MEET 


(Continued from Page 1) 





ening the scope of these activities 
will be discussed at the Cleveland 
meeting. Consideration also will be 
given to development of a standard 
trade-in plan on used equipment, 
development of a standard time pay- 
ment plan, establishment of a uni- 
form mechanical service program, 
methods of compensating salesmen 
under present market conditions, and 
campaign suggestions for getting 
business under present conditions. 
The S. E. A. committee includes: 
Chairman, W. C. Allen, Black & 
Decker Manufacturing Company; 
Victor Allen, Automotive Mainte- 
mance Machinery Company; J. J. 
‘Burke, Brunner Manufacturing Com- 
pany; C. F, Hodgson, Weaver Man- 


ufacturing Company; J. C. Markey, 
Aro Equipment 
Ralph E. McConnell, 
clinic activities. 


Corporation, and 
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Illinois 5 217) 1 
Mlinois, ‘1931 


*Not in production. 
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New York city, are included in the New York state total. 
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NEW TYPE 1,000-MILE 
BUS LINE INAUGURATED 


Washington, July 17.— Covering 
1,000 miles to begin with, the native 
state of Hyderabad will have one 
of the most modern and up-to-date 
bus lines in the world, according to 
a report to the Commerce Depart- 
ment from Trade Commissioner 
Wilson C. Flake, Calcutta, India. 


Excellent lights for night illumi- 
nation, concealed mail boxes, gauze 
wire windows and shutters, emer- 
gency exit at the rear, mechanical 
tire pumps worked from the engine 
all feature the latest devices on the 
buses to be operated on this line. 

An interesting feature also is the 
provision that has been made for 
upper class accommodations and 
the carrying of “zenana” or purdah 
ladies. 

The new service will be operated 
as a feeder service to the main line 
railways that cross India. The buses 
are said to be of British make, and 
similar to those in operation 
throughout Europe. 
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PLAN 2 MONTHLY 
SALES SESSIONS IN 
MISSOURI, KANSAS 


Joplin, Mo., July %7.—Arrange- 
ments for district sales conferences 
of Chevrolet motor car and truck 
dealers of southwest Missouri and 
southeast Kansas, to be held here 
twice each month, were made at a 
recent conference of representatives 
of thirty-five Chevrolet agencies 
and distributing concerns in the two 
states. The monthly sessions are 
planned to keep the dealers abreast 
of new sales methods and in touch 
with the advertising program. 

At the conference here contract 
renewals were made between the 
dealers and manufacturers’ repre- 
sentatives. New sales policies and 
promotionai methods were dis- 
cussed at length with officials of 
the Kansas City zone of Chevrolet 
distributors. Dealers were urged to 
— a a strong force of salesmen to 
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_ FORD GROUP | 





maintain their sales at a high aver- 
age. It was emphasized that re- 
duction in sales force means a loss 


of sales, 

Towns represented at the meeting 
were Joplin, Carthage, Neosho, Cass- 
ville and Anderson, Mo.; Girard, 
Pittsburg, Iola, Fort Scott, Baxter 
Springs and Parsons, Kan. Officials 
from Kansas City included E. A. 
Nimnicht, zone manager; C. E. 
Bradley, assistant manager; C. M. 
McCall, accounting manager; Perry 
Hale, parts and service manager; 
Herman Wellinger, sales promotion 
manager, and J. Woodley, manager 
of the General Motors Acceptance 
Corporation office. L. E. Jones, re- 
cently located here as district rep- 
resentative for the Chevrolet Motor 
Company, and C. M. Phelps, man- 
ager of the Springfield, Mo., dis- 
trict, also attended. 

Joplin now is the key city for the 
southwest Missouri and southeast 
Kansas district. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING SESULTS 


Chevrolet 
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MANY DEMANDS FOR 
AID IN EXPORT FIELD 


(Continued from Page 1) 


with enthusiastic approval by the 
trade. 

An important phase of the di- 
vision’s work along this line is the 
arranging for reliable foreign 
agents. During the last six months 
it has secured agencies for Amer- 
ican passenger cars in India, Den- 
mark, Hong Kong, Norway, Colom- 
bia and Brazil and from trucks in 
Greece and Norway. For automo- 
tive parts and equipment, a branch 
of the automotive industry on which 
the division has recently been con- 
centrating its foreign-trade ef- 
forts, agencies were obtained in 
Brazil, Rumania, Australia, Nether- 
lands, Spain, Italy and Java. 
Agencies were also arranged in Nor- 
way and Colombia for the distri- 
bution of American outboard 
_moors. 


CUMULATIVE NEW PASSENGER CAR 


GENERAL _MOTORS GROUP 
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CUMULATIVE NEW PASSENGER CAR 


Figures in this table are from R, L. Polk & Co, of Detroit, with the exception of [linois, which are supplied by the Robinson Advertising Service, Springfield, Hl,, and 
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STOECKEL SUGGESTS 
CAR MAKERS AVOID 


there isn’t one man in 10,000 who 


can do it, and that out of such a 


number there are probably several 
hundred who will be misled into 
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LAW URGED TO CURB 
BOOTLEG GASOLINE 


NEW BRAKE TESTER 


The Dorman Star Washer Com- 
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until the indicator hand reads 60, 
or the point of pressure most effi- 


thinking they can and then brin : ; 
HIGH SPEED CLAIMS decsier ona ieation sorrow on Pn pany is placing on the market |lent. The same reading is then 

selves or on others through their (Continued from Page 1) shortly a new brake tester for which | S°Cured on both front and rear 
eee Ss a number of advantages are | Wheels. 
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has progressed along the lines of 
production for speed so much more 
rapidly than it has been possible 
to train operators and build the 
highways, until now it is an un- 
equal proposition.” 

Commissioner Stoeckel also points 
out that regulation must reach be- 
yond the realm of the operator. 

“There is apparently no reason 
why a manufacturer should ever 
turn out a car capable of reaching 
extreme speeds until highways and 
operators are ready for perform- 
ance; no reason why he should 
claim that because his driver, who 
is a trained mechanic with a select- 
ed car is able to drive that automo- 
bile at 100 miles an hour on Day- 





failure to understand their limita- 
tions in this important respect. 
“States are now finally beginning 
an actual campaign against ex- 
treme speeds, not as relating to the 
maker in the sense that it shall be 
beyond his power to make a Car 
with high speed capacity or that 
any operator shall be restricted 


from driving his car at reasonable 


speeds, but that exaggerations shall 
be abstained from in both of these 
characteristics. If it is fair to de- 
mand that the operator shall not 
exaggerate his speed, it certainly is 
fair also to require that the manu- 
facturer shall not turn out a prod- 
uct with a statement of speed 
capacity which most operators can- 
not attain either because of their 
own incapacity or because of the 









duty of reporting interstate ship- 
ments to the United States Bureau 
of Mines, which, in turn, would 
make the data available to the 
states. 

“This legislation,” said Mr. Henry, 
“would make the evasion of gasoline 
taxes a Federal offense. Experi- 
ence has proved that the bootleg- 
ger and racketeer have more respect 
for Federal] than for state laws. In 
addition to helping control a fast- 





growing racket, the Reed-Wyant 
bill would also increase the Federal 
and state revenue from the gasoline 
tax by keeping it out of the pockets 
of those engaged in ‘gasoline run- 
ning.’” 


CLASSIF{ED ADVERTISEMENTS 





claimed. In operation the brake 
pedal is depressed by the Dorman 
pedal depressor, which holds the 
pedal down to any desired position. 
The depressor is gauged in fractions 
of inches, so that a reading may be 
retained and the depressor be re- 
moved and replaced as desired until 
all wheels have been adjusted. 


The brake tester has double arms, 
which can be regulated to fit any 
size tire. The tester is attached di- 
rectly to the tire under the fender, 
long thumb screws being tightened 
to hold the tester securely in place. 
This procedure is repeated on all 
the wheels for perfect adjustments. 
If a drum is out of round, the 
tester is turned to find the center 
of the high spots and the indicator 
then will show an irregular read- 


The device weighs fifteen pounds, 
fits all cars and may be carried in 


the too] kit of a service car. 


There 


is nothing in the tester to get out 


of order, 


it is stated, and the tool 


is built for indefinite serevice. 


DRAKE PRIZE WINNER 
Newark, N. J., July 7.—H. S. Drake 
of the L. & W. Knight Sales Com- 
pany, 92 Central Ave., East Orange, 


won first prize, 
sport roadster 
fountain pen, 


a new 


and an 


Willys six 
inscribed 
in the Willys-Over- 


land sales drive in municipalities of 


50,000 to 100,000 population. 


™he 


contest was nation-wide, more than 
4,000 salesmen participating and in- 
cluded all sales made during May 























tona Beach or at some similar place, |lack of suitable highway environ- 
that this constitutes a safe speed | ment in the territory where the cars IN THE AUTOMOTIVE DAILY ing. and June. Drake’s total exceeded 
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Recrystillization Influence 
On Non-Ferrous Alloys" 


By C. L. CLARK 
Assistant Investigator (Metallurgy), 


Department of Engineering Re- 
search, University of Michigan, Ann 
Arbor, Mich. 

A, E. WHITE 
Professor of Metallurgical Engi- 


neering and Director of Department 
of Engineering Research, University 
of Michigan, Ann Arbor, Mich. 
(THIRD INSTALLMENT) 

It is interesting to consider fur- 
ther the stress necessary to produce 
continuous deformation at tempera- 
tures just below the lowest recrys- 
tallization temperature. Again re- 
ferring to Table V, it is observed 
that in every case except one this 
stress is related to the carefully 
determined proportional-limit value 
at the corresponding temperature. 








The one exception is the cold- 
| worked 70-29-1 alloy, With this lat- 
ter alloy the _ proportional-limit 


value is considerably above the ap- 
parent limiting creep value. This 
is probably due to the proportional- 
limit value having been increased 
by the cold-working to which this 
material was initially subjected. It 
therefore appears that at tempera- 
tures just below the recrystalliza- 
tion temperature, carefully deter- 
| mined proportional-limit values may 
be a measure of a metal’s resistance 
to continuous creep, if it is not in a 
cold-worked condition. 

Many conflicting statements have 
been made regarding the effect of 
grain size upon a metal’s high-tem- 
perature strength characteristics, 
and very few experimental data 
have been offered to support these 





Table VI.—Chemical “Composition of Non-Ferrous Alloys with Varying 
Grain Size 


Chemical Composition, per cent Grain Size, 
Designation Alloy Copper Zine Tin mm 
PP: TI*OMEP Es ccevces 77.26 21.61 1.18 0.020 
Seer TloEB* 1 ccccece 77.24 21.77 1.02 0.045 
bc eenane ene 59-40-1........ 58.79 40.43 0.88 0.025 
SUN i sveenwes 59-40-1........ 60.08 33.72 0.83 0.045 
statements. Purely from a theoreti- : ; 
| weakens at a more rapid rate than 


cal viewpoint, grain size should play 
an important part in a metal’s creep 
characteristics. It is weil known 
that at room temperature, fracture 
resulting from tension, and thus 
the greatest share of deformation, 
occurs through the grains. In 
other words, at these temperatures 
the material surrounding the grains, 
or the grain boundaries, is stronger 
and more able to withstand defor- 
mation than the grain themselves, 
and therefore, a fine-grained mate- 
rial will possess the greater strength 
because of the greater relative 
amount of grain boundaries present. 

As the temperature is increased, 
however, the material surrounding 
the grains, or the grain boundaries, 


*Paper read at A. S. T. M. meeting. 
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|the crystals, and a temperature is 
}soon reached at which fracture pro- 
|ceeds around, rather than through, 
ithe grains. At this temperature, a 


| coarse-grained material will possess | 


| the greatest strength because of the 


| presence of a larger amount of the | 


|stronger phase, the _ crystalline. 
| There is still considerable question 


|as to the location of this apparent- | 


ily critical temperature. The au- 
thors believe that this temperature 





perature, or the equi-cohesive tem- 
perature. They also advance the 


suggestion that the following two | 
conditions exist, depending on what | 


| temperatures are under considera- 
| tion: 
1, At temperatures below the low- 


—— | est recrystallization temperature, a 


fine-grained material possesses the 
| greater creep resistance; and 

2. At temperatures above the low- 
est recrystallization temperature, a 
coarse-grained material possesses 
the greater creep resistance. 

Two non-ferrous alloys 
| copper-zinc-tin series, 


the 
of 


of 
each 


two different grain sizes, were used 
for this investigation. Their chem- 


ical composition and grain size are | 


given in Table VI. Their metallo- 
graphic structures are also shown 
in Figs. 5 and 6. The non-ferrous 
alloys were used because of the ease 
with which it was possible to obtain 
a relatively great variation in grain 
size. 
are believed to be applicable to any 
metal or alloy. 

The tests conducted on these ma- 


terials were long-time creep tests at | 


temperatures both below and above 
their lowest recrystallization tem- 
perature. The procedure used in 
these tests is the same as that men- 
tioned previously in this paper. 
The results of the creep tests are 
given in Fig. 7. As before, the 
logarithmic system of plotting is 
used, that is, the logarithm of the 
rate of creep is plotted against the 
stress producing it. At 400° F. (205 
C.), the fine-grained 77-22-1 alloy is 
;more resistant to continuous creep 
than the coarse-grained material, 
and at 600° F. (315° C.), the coarse- 
grained alloy offers the greater re- 
| sistance. Since the lowest tempera- 
| ture of recrystallization of this ma- 
terial has been found to be between 
500 and 600° F. (260 and 315° C.), 
Table III, the hypothesis just ad- 











which had been treated to produce | 


The results obtained, however, | 


is the lowest recrystallization tem- | 








FIGURE 4 
(a) As received condition 70-30 
alloy (x75). 





(b) Creep specimen at 400° F. 
. & Tested for 2,000 hours. 
-30 alloy (x75). 





(c) Creep specimen at 600° F. 
(315° C.). Tested for 1,600 hours. 
70-30 alloy (x75). 





F, 
(425° C.). Tested for 500 hours, 
70-30 alloy (x75). 


(d) Creep specimen at 800° 


vanced appears to be supported. 
Likewise, with the 59-40-1 alloy, the 
fine-grained material is the more 
resistant at 300° F. (150° C.), while 
the coarse-grained material is su- 


perior at 400° F. (205° C.). Again, 
from Table III, this change is 
closely related to the lowest re- 


crystallization temperature. 

On the basis of the results ob- 
tained from both of these alloys, it 
may be said that at temperatures 
below the lowest recrystallization 
temperature, fine-grained materials 
possess the greater creep resistance, 
while at temperatures above, the 
coarse-grained material has_ the 
greater resistance to creep. 


(To Be Continued) 
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TAPS WITH SQUARE ENDS 








In order to make its “Stub” taps 
available for all automatic tapping 
machines, the Greenfield Tap and 
Die Corporation will henceforth 
supply them with a square on the 
end, instead of with plain round 
shanks. This will not prevent their 
effective use in machines which are 
equipped with chucks or collets for 
plain round shank taps, but will 
make them suitable for the ma- 
| chines which drive by the shank and 
square, officers say. 

“Stub” taps are supplied in ma- 
chine screw sizes. The “Stub” tap, 
designed primarily for tapping in 
thin metals, has a short thread sec- 
tion and taper flutes. 

The corporation from now on will 
furnish its No. 1815 set of “Little 
Giant” screw extractors in a canvas 
roll, as well as in the ordinary wood 
block container. The roll is small 
and compact. 

The No. 1815 set contains sizes of 
extractors, ranging in capacity 
from ;s-inch to ,s-inch and is in 
wide demand. 


A FUEL HARMONIZER 


| An invention which creates a lead 
| gasoline mixture from low-priced 
gasoline on the automobile is being 
marketed by the Fulton Company, 
automotive accessory manufacturers. 
The development, known as a har- 
monizer, is the product of Enoch 
Rector, chief engineer of the Rector 
Gasifier Company, Waukesha, Wis. 
It is claimed that it makes it un- 
| necessary to use special types of 
fuels for use in high compression 
motors. The equipment, it is said, 
manufactures anti-knock gasoline 
as the motor uses the fuel. 
In operation the harmonizer is a | 
simple apparatus. A flexible tube 
attached to the exhaust manifold of 
the engine leads carbon monoxide 
fumes to @ small metal canister 
mounted on the air intake of the 
carburetor. The canister contains 
finely divided particles of a secret 
compound the base of which is lead. 
Because carbon monoxide has the 
peculiar property of breaking down | 
metals with which it comes in con- | 
tact, the fumes from the exhaust 
manifold pick up part of the lead 
and inject it into the gas vapor of 
the carburetor. 
With the exception of the secret 
compound used, the apparatus will 
be manufactured and distributed by 
the Fulton Company, West Allis. 
|The secret compound, which must 
be replaced by a new cartridge every 
6,000 miles, will be manufactured by 
'the Rector firm. 








NEW REFRIGERATOR 
TRUCK ON DISPLAY 


| 


| 
| 


Louisville, Ky., July 7.—A new} 
type of refrigerator trucx was on 
display in Louisville a few days ago 
by the Merchants Dispatch Service, 
it having a 20,000 pound capacity 
and ice capacity of 1,000 pounds. 
Body was of aluminum inside and 
out to make it light weight, and it 
was claimed to represent the most 
highly insulated body ever built. 

Four of these trucks have been 
built and are now in the hands of 
the freight service company and 
which will be placed in immediate 
service, while several more are to 
be added shortly. Others were on 
display at Cleveland and Cincinnati. 

The first trucks will carry perish- 
ables between Chicago and Michi- 
gan points and Chicago and Louis- 
ville. The body of the truck re- 
sembles a refrigerator car and will 
carry a little more than a half 
freight car. It was stated that the 
aluminum truck body resulted in an 
over-all weight of about 8,000 
pounds. The truck has 920 cubic 
feet capacity and will carry about 
ten tons of freight. 
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New General Purpose 
Photoelectric Relay 


A general purpose photoelectric 
relay with several new and im- 
portant features has been developed 
by the General Electric Company. 

This relay provides more sensi- 
tive control than the models which 
it supersedes and at the same time 
will permit operation at a minimum 
light intensity of three foot-candles. 
Ten foot-candles was the minimum 
light intensity prescribed for the 
old model. Other features offered 
by the new relay include improved 
dielectric strength through the use 
of a Bakelite panel, an improved 
phototube housing with a_ cast 
aluminum base and a drawn alumi- 
num hood, reduced capacity, leak- 
age due to the use of flexible ar- 
mored cable between the phototube 
and the relay proper, thus afford- 
ing better operation in damp at- 
mospheres. The relay uses a Plio- 
tron tube specially designed for in- 
dustrial purposes, 

Because of its many improve- 
ments and refinements, the relay 
affords an even wider range of in- 
dustrial applications than its pre- 
decessors. Characteristic applica- 
tions include: 

1. Operation of magnetic counters, 

(a) Counting such items as bags 
and boxes of material. 

(b) Counting vehicles or persons. 

2. Control of mechanisms. 

(a) Sorting objects according to 
size, shape, or reflecting ability. 

(b) Aligning paper on rolls. 

(c) Stopping paper machines 
when paper breaks. 

(d) Deflecting packages on con- 
veyors. 

(e) Control of bag 
chinery. 

3. Starting and stopping machinery, 

(a) Where limit switches are not 
practical. 

(b) Where articles are too small 
and light to operate a mechanical 
switch. 


piling ma- 


SAWDUST TUMBLINGBARREL 


N. Ransohoff, Inc., is placing on 
the market a sawdust tumbling bar- 
rel, which is fitted with a power 
loader. The loading skip picks up 
the load from the floor level and 
feeds the charge into the tumbling 
drum, 

When the operation has been 
completed the sawdust and parts 
are delivered to a rotary screen 
which separates the tumbling ma- 
terial from the parts. A worm of 
forged machine steel within the 
cleans this unit 
thoroughly when the work is dis- 
charged and yet, it is claimed, 
does not hurry the work along dur- 
ing the operation of tumbling. 
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